
Your Professional Social Media Profile 

Thursday, 25 June 2015 1 

#SurreySM 



Thursday, 25 June 2015 2 

Who we are…. 

Welcome 

#SurreySM 
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Your professional social media profile 

In this session… 

1. What’s in it for you? 

2. What kind of social networker are you? 

3. Which approach is best for you? 

1. Passive mode 

2. Easy engagement 

3. Intense mode 

4. How we can help you 

 

 

 

#SurreySM 
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In this session…. 

Your Professional Profile 

#SurreySM 

Brand Profiles 
Social Media Toolkit 

Personal Profile 
Social Media Policy for Staff  



What’s in it for you? 
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1. It feeds your search audience 



2. It builds your professional brand 



3. It builds your networks and makes 
your content visible to the media 



4. Your voice – flexible, dynamic and 
directly controlled 
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Melissa Terras, UCL, tracked the impact of social sharing on downloads 

 

What’s in it for your research? 

Terras, M (2009) "Digital Curiosities: Resource Creation Via Amateur Digitisation".  
Literary and Linguistic Computing, 25 (4) 425 - 438. 



1. Highlighting the impact of your work: 

– Increasing openness – sharing early 

– Altmetrics for REF 

– Reaching journalists and influencers 

 

2. Promotion via our social networks – 160,000 potential eyeballs 

 

3. Data source – monitoring social signals, crowdsource edits (replacing 

surveys) 
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What’s in it for your research? 

#SurreySM 



What kind of social networker are you? 
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Others  

Academic 
Related 
 

The Big Four 
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Please stand up 
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Jakob Nielsen’s Participation Inequality 

What kind of social networker are you? 

1% of users participate a lot and account 
for most contributions: they often post 
just minutes after whatever event 
they're commenting on occurs. 
 
 
9% of users contribute from time to 
time, but other priorities dominate their 
time. 
 
90% of users are lurkers (i.e., read or 
observe, but don't contribute). 

Jakob Nielsen, Participation Inequality, 2009 
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What will deliver the biggest return for your  available time and effort? 

 

Which approach is best for you? 

Originate content  
Thought leadership 
Influence others 

Maintain profile 
Listen and consume 
Follow others 

Interact and engage 
Share and curate content 
Seek connections 

#SurreySM 



Passive  mode 
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10 steps for an ‘all star’ LinkedIn profile 

#SurreySM 



1. Set your profile to ‘public’ – you can control what  

you show 

 

2. Have a robust keyword-rich headline: 

– “Microbiologist with R&D experience” 

– “Social Scientist with a passion for  

undergraduate education” 

 

3. Include an engaging, professional profile photo 
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10 steps for an ‘all star’ LinkedIn profile 

#SurreySM 
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10 steps for an ‘all star’ LinkedIn profile 

https://www.linkedin.com/profile/view?id=65
04&authType=NAME_SEARCH&authToken=j8D
a&locale=en_US&srchid=68820511435144525
549&srchindex=1&srchtotal=1&trk=vsrp_peopl
e_res_name&trkInfo=VSRPsearchId%3A68820
511435144525549%2CVSRPtargetId%3A6504%
2CVSRPcmpt%3Aprimary%2CVSRPnm%3Atrue 

4. Add an industry and location 

6. Add at least two previous 
positions 

5. Add an up-to-date current 
position with a description 

7. 50+ connections 



Thursday, 25 June 2015 20 

10 steps for an ‘all star’ LinkedIn profile 

8. Concise summary (ideally with 
media links) – your ‘elevator pitch’ 

9. Add at least three skills 

10. Add your education history 
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Balancing self-promotion with evidence and endorsement 

Opportunities to ‘show’ rather than ‘tell’ 

#SurreySM 



1. Following users, influencers and organisations that 
interest you (LI and Twitter) 

2. Joining groups that align to your interests (LI) 

3. Your connections and affiliations are visible and tell 
audiences about you and your interests 

4. Being identifiable on Twitter could  generate a following 
and force you into the next mode ‘easy engagement’ 
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Follow, listen and consume 

Key activities while in ‘passive mode’ 
 

#SurreySM 



Easy engagement mode 
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Joining conversations is a light-touch way to grow your network 

Easy engagement = other people’s content 

Twitter 
 
• Commenting on links to pre-existing content (press-releases, papers) 
• Join a trending topic, providing your view against a #hashtag 
• Retweeting and ‘favouriting’ relevant tweets 
• @mentioning contacts, influencers and organisations 

 
LinkedIn 
 
• Liking and sharing others’ posts  
• One-click endorsements of other’s skills 
• Posting links and images with comments 

#ImNotLeavingTwitterUntil #6YearsWithoutMichaelJackson 

#digileaders 

#3WordFashionAdvice 

Nick Clegg 

Oxford English Dictionary 
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Building connections: a numbers game? 

 
1. Make meaningful connections, interactions and recommendations – your 

online brand is continuum of your offline professional sphere 
2. Focus on ‘Value’ of connections versus ‘Volume’ 
3. Target connections with ‘influencers’ increases your impact and authority 
4. Personalise connection requests on LinkedIn 



Intense mode 
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1. As academics we’re already in the content game 

2. Enormous opportunity for anyone who wishes to increase their web visibility, 

since the barrier to becoming noticed is still relatively low 

3. Requires origination of shareable, timely content 

4. A focussed approach works best - mastering one platform: 

• Blog – Surrey Blogs  

• LinkedIn blogs 

• Medium.com 

• Slideshare 

• YouTube 

• Answers Forums (e.g. Quora) 

Thursday, 25 June 2015 27 

Intense mode = content origination 

#SurreySM 



Setting up 

Intense mode: requires content strategy 
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Set your goals and objectives 

Listening – themes and influencers 

Planning content by channel 

Production  

Measuring success 



How we can help 
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• You are Surrey’s brand 

• Our web domains have strong authority (blogs.surrey.ac.uk) 

• The University’s official presences have an official reach of 160,000+ 

• A strong online reputation ensures the longevity of the organisation – 
supporting our growth strategy 

• Our 2020 research performance is increasingly linked to our online impact. 

• Media relations 

 

Next steps:  

• Contact socialnetworks@surrey.ac.uk for bespoke sessions 

• Download this presentation at blogs.surrey.ac.uk/socialmedia  

• Find the Social Media Policy and Toolkit on SurreyNet Learning & 
Development: 
https://www.surrey.ac.uk/surreynet/learninganddevelopment/courses/social_
media_toolkit.htm 
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We want to support and empower staff because…. 

How we can help you 

#SurreySM 

mailto:socialnetworks@surrey.ac.uk
http://blogs.surrey.ac.uk/socialmedia/
http://blogs.surrey.ac.uk/socialmedia/
https://www.surrey.ac.uk/surreynet/learninganddevelopment/courses/social_media_toolkit.htm
https://www.surrey.ac.uk/surreynet/learninganddevelopment/courses/social_media_toolkit.htm
https://www.surrey.ac.uk/surreynet/learninganddevelopment/courses/social_media_toolkit.htm


Thanks for you time 
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Any questions? 

#SurreySM 



• Jeff Jarvis, Public Parts: How Sharing in the Digital Age Improves the Way 

We Work and Live 

• http://www.andymiah.net/2012/12/30/the-a-to-z-of-social-media-for-

academics/  

• http://blogs.lse.ac.uk/impactofsocialsciences/2013/07/26/a-to-z-of-social-

media-for-academia/ 

• http://socilab.com/#home 

• http://blog.impactstory.org/7-tips-to-supercharge-your-academic-linkedin-

profile/  

• http://www.socialmediaexaminer.com/successful-linkedin-networking/  
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Further reading 
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